
The new standard 
in depression 
treatment
Whether you are a first-time user of Transcranial 
Magnetic Stimulation (TMS) or already have an 
established practice, Apollo TMS offers superior 
treatment economics and features helping you 
to deliver a safe and effective treatment to more 
patients in need.

High performance coil 
The high-quality coil does not 
need routine replacement. 

Designed to help 
patients feel at ease 
Ergonomic chair and 
streamlined design.

Easy to use 
Intuitive system stores patient 
settings and completes 
automated safety checks.

Made in Germany 
High quality German 
engineeering

No pay-per-use fees

Superior treatment economics.

sales.us@neurocaregroup.com
neurocareamerica.comEmpwering Best Practice TMS

Industry leading short bi-
phasic pulse width

Efficient cortical neuron 
stimulation.

sales.us@neurocaregroup.com
www.neurocareamerica.comEmpowering Best Practice TMS



Industry-leading short 
bi-phasic pulse-width

High Performance Coil 
 
 
Achieve high patient throughput with the 
Apollo’s advanced coil technology. 
The innovative fan cooling design allows 
operators to deliver continuous TMS therapy 
sessions throughout the day.

Pulse width data sourced from respective FDA 510(k) filings. Membrane 
Voltage Calculated from: Geddes, LA>, Neuurosurgery, Vol 10, 1987, pg 94-99

Apollo – Indication for Use
The Apollo TMS Therapy System is FDA 510(k) cleared for the treatment of Major 
Depressive Disorder in adult patients who have failed to receive satisfactory improvement 
from prior antidepressant medication in the current episode (K180313).
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